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THE POWER OF CREATIVITY

Foreword

by Baroness Jane Bonham-Carter and John Leech,
Liberal Democrat Spokespeople, Culture, Media and Sport

supporting
our success
The UK’s creative industries have been one of the great success
stories of the past five years. It has been the fastest-growing sector
of our economy and, as such, is a critical driver for our recovery.
Statistics published in January 2015 revealed that the creative
industries are worth nearly £77 billion to the economy, accounting
for around 5% of the UK’s economy. In fact, the value of the sector
increased a staggering 10% between 2012 and 2013.1
And, as the House of Lords Committee on Soft Power recognised
in a report last year, the UK’s cultural collections, institutions,
industries and media continue to create powerful channels of
communication that help us to increase the UK’s profile, forge links
internationally and widen our sphere of influence.2
As Liberal Democrats, we want to live in an open, modern world in
which we celebrate creativity and diversity, and in which everyone
has the opportunity to make the most of their talents and to live
a rich and fulfilling life. The creative industries are a crucial
means of achieving this – creativity will always be central to the
kind of world that Liberals seek to build, as will our diversity and
communal heritage.
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SIR PETER
BAZALGETTE
Chair, Arts
Council England
There’s a new political
agenda for the arts in
addition to their intrinsic
value. It features the
importance of the
rapidly growing creative
industries and the way
the arts supplies them
with vital talent. It’s
about how arts and
culture turbo-charge
urban regeneration,
and how our cities are
critical to the future
of our society and
economy. It relates to
how education has to
inspire and give everyone
an opportunity. And it’s
increasingly understood
how participation in
arts assists wellbeing –
when it comes to health
this means prevention
rather than cure, in so
many ways, including
fitness and mental
health. So the case for
the small investment
we make in arts and
culture is stronger and
better understood than
ever before.
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Landmark events
The UK’s richly creative and diverse history was
exemplified by Danny Boyle’s opening ceremony to the
2012 Olympics. It united past and present, and expelled
stereotypes, offering both a true picture of the UK of today
and a showcase for our great creative industries as they
have evolved over time. Spectacularly representing the
sector was James Bond, a character who was first the
product of British writer Ian Fleming’s creativity and then
brought vividly to life on screen by an army of primarily
UK-based filmmakers, actors, special-effects creators,
and costume and set designers and makers.
The ceremony also celebrated music, TV, art and children’s
literature – and how art and design come together in such
wonderful creations as Thomas Heatherwick’s Olympic
Cauldron. And centre stage – literally – was Tim BernersLee, the creator of the World Wide Web.
More recently, in 2014, Paul Cummins and Tom Piper
created the Blood Swept Lands and Seas of Red display of
ceramic poppies, which again brought together creativity
and history, and helped an estimated five million visitors at
one of London’s iconic landmarks to reimagine the scale of
sacrifice that characterised World War I.
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An evolving landscape
Meanwhile, another facet of UK creativity has begun to
make its presence felt. Expansion of the digital world has
both disrupted and enlivened the creative landscape, and
brought with it new challenges relating to intellectual
property, data protection and task automation. Beyond this,
it has fostered a whole new creative environment that has
yet to be fully understood.
This rapid change has created uncertainty about just
which of our activities are ‘creative’ and highlighted the
growing convergence of creative content and the digital
platform on which it often sits. So, when we talk about
‘cultural value’ or ‘creative businesses’, what exactly do
these terms mean today and what disciplines and talents
do they encompass?
What we see emerging is a very broad church, whose
‘congregation’ brings together factions that have for
some time been perceived as at odds.
Yet artists have long been fascinated and inspired by
discoveries of science and technology. JMW Turner,
one of Britain’s greatest artists, and the subject of a
recent Mike Leigh film, was, for example, inspired by the
scientific researches of colleagues in the Royal Academy.

Between 2010
and 2013, some
500 reports have been
published on the
subject of cultural
value and impact, all
championing the
value of creativity
in its various
guises.

And increasingly, inventors are recognising the value of
creative skills in maximising the potential of their products
– and are working in closer collaboration with those that
possess those skills – and vice versa. Notions of ‘us and
them’, a perceived opposition between those who practice
science and those who practice art, and between those who
are creative and those who pursue commerce (at education
and business level) are being proved obsolete.
This evolving relationship has led to a need for a
revised view of creativity, which has been recognised
by the Coalition Government and by the greater
creative community.
Between 2010 and 2013, some 500 reports have been
published on the subject of cultural value and impact, all
championing the value of creativity in its various guises.3
#LDcreate2015
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Driving forward
As well as words, there has been action.
Back in 2011, the Creative Industries Council was set
up, building on a recommendation we had made in the
run-up to the last election. This joint forum, attended by
practitioners – and the Business and Culture Secretaries –
focuses on areas where barriers to growth face the sector.
The Creative Industries Sector Advisory Group, led by UK
Trade and Investment as part of the international work of
the Creative Industries Council, involves creative leaders
in shaping international trade activity. And, at the end of
last year, the Creative Industries Federation was created by
Sir John Sorrell and John Kampfner to ‘find a way of giving
the sector a stronger and more unified voice’.
Providing concrete examples of the potential of an
integrated approach are the creative business ‘clusters’
that have developed.

IAN LIVINGSTONE CBE, Co-founder Games Workshop
and Creative Industries Champion for BIS
A core strength of the UK,
which gives us an edge
as a nation, is our unique
creativity. It is the envy
of the world. The creative
industries have grown at
five times the rate of the
wider economy, and now
account for one in 18 jobs
in the UK. The UK excels
at creating world-beating
intellectual property.
In recent years, much has
been done by Government
to support the creative
industries as a sector,
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most recently introducing
tax relief for video games,
animation and high-end
TV production. Computing
has also been introduced
as a mandatory subject
in primary and secondary
schools’ curricula to
promote problem-solving,
computational thinking
and digital-making skills
to build new technologies.
An authentic education
for the digital world is key,
and Government must
continue its vital role in

evolving the curriculum,
bringing the arts and
sciences together to
encourage innovation.
It is essential that school
is a place where creativity
flourishes. STEM subjects
are vital, but we must
never underestimate
the contribution that
art, music, drama and
design make in promoting
diverse thinking and
self-determination –
the raw materials of the
creative industries.

#LDcreate2015
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In Dundee, the University of Abertay provides grants
for small companies developing video games or other
forms of interactive digital content. It also provides
studio space and equipment for these companies to use.
This has resulted in the creation of a cluster of creative
businesses, providing employment and increasing
prosperity in the area. The relationship between
university and entrepreneur is clearly mutually beneficial;
the former ensures it equips its students with the skills
they will actually need when they enter the jobs market,
the latter gets access to cutting-edge research and the
brightest talent pool.

There are many
other examples to
be found across the
UK, and these highgrowth communities,
which comprise 8%
of UK business,
generate 20% of UK
economic output.

At the other end of the country, the Bristol and Bath
cluster houses a number of specialisms ranging from
animation – including award-winning Aardman
Animations – to engineering.
There are many other examples to be found across the UK,
and these high-growth communities, which comprise
8% of UK business, generate 20% of UK economic output.4
So, if the benefits of communities of connected and
complementary enterprises are now widely recognised,
how can they best be supported, and how can more
be created?
Additional action is required in a number of areas,
including taxation, intellectual property protection, access
to funding and, of course, access to skills. To ensure that
our next generation is a generation of creators, schools
need to be encouraged to promote not just either science
or art, but the art-science crossover – the success of those
in the creative industries lies in the fusion of technological
and creative skills.
While tackling these issues, we will work towards
creating a consistent language through which we can
define our creative sector for the purposes of promotion,
measurement and support. This, too, will be fundamental
to expressing the true shape of its impact on the UK both
nationally and internationally.
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Arts Council England recently expressed the challenge –
and the opportunity – this way:

“Never has there been a more important time to stimulate
the debate, share intelligence, work in partnership with
the sector and beyond, so that the benefits of arts and
culture are discussed as a mainstream issue rather than
remain at the margins.” 5
We Liberal Democrats agree.
We also agree with the first Chair of the Arts Council – that
great Liberal, John Maynard Keynes – whose ambition was:

“…to create an environment, to breed a spirit, to cultivate
an opinion, to offer a stimulus to such purpose that the
artist and the public can each sustain and live on the other
in that union which has occasionally existed in the past
at the great ages of a communal civilised life.”
His vision, as stated in 1946, remains ours today. The new
challenges of 2015 are ones that we embrace – and this
document sets out how we intend to meet them.

6
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Supporting creativity

what’s been
achieved
At the last election, we were proud to lead the debate on the
creative and cultural sectors with our specific manifesto for
the creative industries – The Power of Creativity.
We drew together ideas from across the sector, based on a
programme of discussions and open dialogue.
In coalition, Liberal Democrats have been able to deliver many
of the policies and priorities identified as part of that process,
and more besides.

Connecting the
creative community
In Government, we have established the Creative Industries
Council, which brings together representatives from across
industry and Government. Liberal Democrat Vince Cable,
Secretary of State for Business, Innovation and Skills, also
attends its meetings, as does the Secretary of State for Culture,
Media and Sport. This has resulted in Create UK, a detailed
plan with actions for both Government and the sector.

#LDcreate2015
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A new creative industries website (www.thecreative
industries.co.uk) has been produced to promote the UK
creative industries, sector to sector, business to business and
artist to artist. Another website, Hiive (www.hiive.co.uk),
recently launched by Creative Skillset, enables creative
people to source talent and to find opportunities across the
whole of the UK. It aims to promote fairer access to jobs
and to tackle the imbalance and lack of diversity (whether
geographic, economic, ethnic or through disability) among
the workforce in the creative industries.
A new Tourism Council, along the lines of the Creative
Industries Council, has now been created to give focus
to the tourism industry’s industrial strategy.

International outreach
Liberal Democrat Vince Cable, the Business Secretary,
has promoted the creative industries in countries he has
visited, taking senior industry leaders with him to countries
including China and India as part of his trade delegations.
We have supported the GREAT Britain campaign, which
showcases the very best of what the UK has to offer,
encouraging the world to visit, study and do business with us.

TIM LEFROY, CEO, Advertising Association
Advertising doesn’t just
help businesses grow.
Deloitte estimates that
for every £1 spent on
advertising, GDP grows by
six. That’s in part because
advertising helps fund our
wider creative economy: our
TV, radio, film, newspapers,
sport and online services.
With brands investing
nearly £20 billion in UK
advertising this year – the
fourth highest in the world
– that’s good news for
Britain’s economy, culture
and society.

8
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The UK’s unique
creativity is part of that
success. The more creative
a campaign, the more
effective it is. So, as our
creative economy grows,
brands invest yet more.
If brands can get more
effective campaigns
for less overseas, the
creative talent will follow
the money.
The British example
shows that creativity in
advertising – and a growing
creative economy – relies
on a self- and co-regulatory

regime which is stable,
responsible and engaged
with the creative industries.
The confidence it enjoys
among Government and
industry is central to our
predicted 5.7% growth in
advertising spend in 2014,
and 5.8% in 2015.
We need all parties,
then, to support our
world-leading system of
self- and co-regulation at
home, and for the UK to
stand tall in Europe, if we
want our creative economy
to grow.

#LDcreate2015
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Effective regulation
In his role, Vince Cable has also supported initiatives such as
the Creative Content UK programme and the Music Export
Growth Scheme, which maintain and strengthen the sector’s
£3.8 billion contribution to the economy. In addition, the
passage of Liberal Democrat Lord Tim Clement-Jones’s
Private Members’ Bill – the Live Music Act – means that
it is no longer necessary to obtain a licence for music
performances in small venues. These performances are
vital in fostering the next generation of British musicians.

Finance and funding
Liberal Democrat Chief Secretary to the Treasury
Danny Alexander helped ensure that the national
museums and Arts Council England both received
a much more favourable funding settlement than
they had feared. Each group was faced with making
savings of just 5% at the Comprehensive Spending
Review of June 2013 – an outcome widely welcomed
across the sector.

The Liberal
Democrats will
maintain tax credits
for film, high-end
TV, animation, video
games, regional theatre,
orchestras and
live-action children’s
programmes.

We have introduced tax credits for high-end TV,
animation and video games, orchestras and regional
theatre, and have made film tax credits more flexible for
visual and special effects. Thanks to a successful campaign
led by Liberal Democrat Baroness Floella Benjamin and
Pact, tax relief has been extended to live-action children’s
TV. And, in the March 2015 budget, it was announced
that tax credits for films will now be available at 25%, on
qualifying expenditure, rather than 20%. Also, the UK
expenditure requirement of the high-end TV tax credits
will be reduced from 25% to 10%.
Our Seed Enterprise Investment Scheme is one of the
most generous early-stage tax breaks available anywhere
in the world. In addition, through the new British Business
Bank, we have given a major boost to crowdfunding, which
is now becoming a serious source of financing for the
creative industries.

#LDcreate2015
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OLI HYATT MBE
Co-founder
Blue-Zoo, and
Chair of
Animation UK
The creative industries
tax credit has rejuvenated
the animation industry,
with companies serving
the children’s market
doubling its turnover in
a little over four years.
These incentives have
encouraged investment
and co-productions, and
employment in the sector
has rocketed.
Money invested in
skills through the Skillset
fund has made this
growth achievable.
With the benefits being
extended to children’s
live-action programming,
the Government has
given a lifeline to those
supplying content for the
youth audience.
However, it’s vital that
the new Government not
only supports BBC Charter
renewal, but calls for it
to be rebalanced to give
children proportionate
funding to adults.
Children can struggle
to find their place in the
world. It is imperative the
media they view is of the
highest quality and of the
broadest range, giving
them a sense of self, as
well as what it means
to be from the UK. With
support, our children’s
media and the arts could
be the envy of the world,
and our ambition should
be transformational, not
subservient or second
best to adults’ content
and media.

10
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DCMS and Arts Council England are to invest £80
million in a new series of ‘match fund’ schemes, to raise
at least an equivalent amount from private donors for the
culture sector. This is part of a package of measures set
out today to help create long-term financial sustainability
and to encourage increased giving to culture.

Increasing public access
All national museums have maintained free entry, and
in Government we disbanded the Museums, Libraries
and Archives Council. We announced a four-year pilot
of operational and financial flexibilities for national
museums to assist their capacity to generate commercial
and philanthropic revenue and operate efficiently. This
included new facilities for museums to spend their
reserves and borrow from the Government.
To tackle ticketing fraud and abuse, Liberal Democrat
Jo Swinson, Minister for Employment Relations
and Consumer Affairs, has introduced transparency
measures. Sellers now have to provide block, row and
seat number and original face-value price. A statutory
review to examine what further consumer protection
measures should apply to the resale of tickets has also
been established.

Skills and education –
nurturing our talent
We have supported the Coalition Government’s Black,
Asian and Minority Ethnic (BAME) Round Table, set up
to promote diversity across the creative industries. As a
result, the British Film Institute has added diversity to
existing requirements for accessing its Film Fund. ITV
has announced a Social Partnership, which requires
commissioning editors to better reflect the diversity of
modern Britain both on-screen and off. The BBC has
established an Independent Advisory Group on Diversity
and announced new targets, as has Sky, which has
also set up BAME scholarships to its academy. And
Channel 4 has established its 360° Diversity Charter.
#LDcreate2015
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Working with Creative Skillset, the Department for
Business Innovation and Skills and Department for
Education have pledged £20 million under the Employer
Ownership Pilot investment to a skills-development
programme coordinated by Channel 4 across 500 industry
partners in the creative industries. In addition, we have
secured an additional £20 million via the Treasury,
which, when matched by industry, will result in a total
co-investment of £80 million.
Digital skills are of growing importance in the creative
industries as highlighted by the Nesta NextGen. report.
From this year, the national curriculum includes coding/
computer science for five- to 16-year-olds, and computer
science has been made part of the science strand of the
English Baccalaureate (EBacc).

We have supported
the Coalition
Government’s BAME
Round Table, set
up to promote diversity
across the creative
industries.

Bursaries of £20,000 have been introduced to fund the
training of 50 top graduates as computer science teachers.
Liberal Democrat Schools Minister David Laws has
introduced the Progress 8 school accountability measures,
which recognise that a broad range of subjects are
important and ensure pupils’ success in arts as well as
science subjects is properly recognised.
The number of apprenticeships created and taken up in
the creative industries has expanded hugely. There have
been more than 4,200 apprenticeship starts, the creation
of new higher apprenticeships and more paid internships.

Intellectual property
Intellectual property is a vital building block for the
creative industries. The Coalition Government has set
up the Copyright Hub, designed to simplify and enhance
copyright licensing with the assistance of the Connected
Digital Economy Catapult.
The Government is contributing £3.5 million over three
years to Creative Content UK, the industry’s intellectual
property awareness campaign.

#LDcreate2015
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Promoting creative power

what comes next?
The Liberal Democrats exist to build a stronger economy and
a fairer society. The creative industries are fundamental to
delivering these objectives. We want to see creative businesses
thriving – across the whole country, and not just in London – so
that our economy can continue to reap the benefits of this booming
sector. But we also recognise that further action is needed to
make sure that careers in the creative industries are open to all;
that creative businesses are harnessing the talents of everyone,
not a narrow few, and that the fruits of the creative industries are
accessible to all.

In the next Parliament, the
Liberal Democrat strategy
for supporting the creative
industries will include
the following:

12
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Stronger Economy
Strengthen the
UK’s creative core
The Liberal Democrats will continue to support
the Creative Industries Council, and build on the
international and development strategy laid out
in Create UK.
Create a ministerial position with responsibility for
both the creative industries and intellectual property,
recognising that intellectual property underpins our
creative industries.
Require local authorities to publish their per-head
spend on culture and the arts.
Establish a commission to explore the scope for greater
devolution of financial responsibility to English local
authorities, and new devolved bodies in England. More
than 90% of tax is collected by central Government.
We need to devolve more economic decision-making to
local areas and away from national Government.
Build on initiatives such as the City Deals and the
Regional Growth Fund, and go further to give cities
greater powers, especially over finance.

TOM KIEHL
UK Music
The music industry
spent a number of
years campaigning for
the deregulation of
live music. The passing
of the Live Music Act
during this Parliament
was a significant
moment in that regard.
There is still much
more to do to maintain
growth in our sector,
which contributes
£3.8 billion to the UK
and grew by 9% in
2013. We need a strong
copyright framework;
effective finance and
fiscal incentives; a
skilled workforce;
international growth and
better regulation based
on good evidence.
We look forward
to working with the
Government in the next
Parliament to build on
the current economic
contribution of the UK
music industry.

Complete the roll-out of high-speed broadband, to
reach almost every household (99.9%) in the UK as well
as small businesses in both rural and urban areas.
Build on and strengthen the role within Government
of the existing Hospitality and Tourism Council.

#LDcreate2015
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The Liberal Democrats will protect the
independence of the BBC while ensuring the
licence fee does not rise above inflation. We recognise
the importance of the World Service as a major
ambassador for the UK and source of soft power.

The Liberal
Democrats will
protect the independence
of the BBC while ensuring
the licence fee does not
rise above inflation. We
recognise the importance
of the World Service as a
major ambassador
for the UK and source
of soft power.

Maintain Channel 4 in public ownership.
Repeal section 73 of the Copyright, Design and Patents
Act 1988, which requires public service broadcasters
to give away their most valuable product – their
channels – to the pay-TV cable platform in the UK.
This is an outdated provision and our priority should be
to maximise investment in original UK TV content to
the benefit of viewers and the UK creative economy.
Use a variety of measures to ensure that there is
a vibrant local and ‘hyperlocal’ media, including
redirecting the current subsidies for ‘local TV’;
extending Ofcom’s community radio grant support to
online hyperlocals; and allowing non-profit local media
outlets to obtain charitable status where the public
interest is being served.
Protect the funding and editorial independence of
Welsh-language broadcasters and work with the
National Assembly for Wales, the Northern Ireland
Assembly, and The Scottish Government, to see if there
are aspects of regulation that should be devolved.
Recognise the importance of a plural and diverse
media, free from state influence or from monopolistic
or dominant market control. We will enable Ofcom to
conduct reviews periodically, as well as when triggered
by proposed mergers and acquisitions, and enable
Ofcom to set down conditions to prevent the reach of
any media company damaging the public interest.
14
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Promote the value of IP
The Liberal Democrats will further extend, when possible
under EU law, the application of Public Lending Right
to remote e-lending, having already extended it to audio
and e-books.
Work with our EU partners to impress upon emerging
economies that valuing copyright can further assist their
economic development.
Continue to educate consumers on the importance of
intellectual property, the need to download only legitimate
material via legal websites, and the necessity of paying
for the creative content that the UK’s creative industries
produce. Investment in the UK’s creative industries
can only really make a difference if the industries’
intellectual property rights, particularly relating to
the protection of their online materials, are properly
understood and enforced.
Support initiatives designed to get voluntary agreement
from the advertisers and credit card companies not to
advertise on infringing sites.
Support the long-term funding of the Police Intellectual
Property Crime Unit, a specialist unit within the City of
London Police.
Increase sanctions relating to online offences, subject to
suitable safeguards, to ensure that ordinary members of
the public are not inadvertently criminalised, in line with
the recent Government review of penalties for online
copyright infringement, Penalty Fair?.
Review whether the law governing unfair contracts should
be extended to include intellectual property contracts.
#LDcreate2015
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Facilitate funding
and finance
The Liberal Democrats will maintain tax credits for film,
high-end TV, animation, video games, regional theatre,
orchestras and live-action children’s programmes.
Support the Paying Artists campaign, which aims to secure
payment for artists who exhibit in publicly funded galleries.
We believe that artists should be paid for the work they do,
or be working towards it.
Support Heritage Alliance’s Giving to Heritage project,
to help SMEs that may not have a history of fundraising.

ANDREW M SMITH, Director of Strategy and
Communications, Pinewood Group plc
Over the past five years,
my colleagues and I have
been pleased to see a
growing recognition of
the value of the creative
industries and the way that
Creative Britain has pulled
the creative industries
together. The creation of
the Creative Industries
Council has also been
a big help.
Alongside this, the film
tax relief has also been a
tremendous success, and
we are already seeing equal

16
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success in recent initiatives
to support high-end TV,
animation and video
games. Investments in tax
relief have been shown to
pay off: for every £1 the
Treasury spends, it gets
£12.49 back.
Going forward, we
would welcome further
work on developing the
infrastructure around
the creative industries,
which is just as important
to the UK as its airports,
roads and rail, to meet

increasing demand. UK
film production last year
continued to grow to
£1.5 billion.
Skills are also incredibly
important. The UK
and Pinewood have an
abundance of film-industry
talent, and international
filmmakers that use
our facilities value the
certainty of knowing
that everything they
need is here, the work
will be done on time and
to a high standard.

#LDcreate2015
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Fairer Society
Develop our creative talent
Promote the value of creative subjects in schools
and complete the introduction of Progress 8 school
accountability measures that ensure schools are
rewarded for offering a broad and balanced curriculum.
Require every teacher in a state-funded school to hold
a teaching qualification.
Ask Ofsted to monitor the curriculum so that no school
can easily drop subjects like music, art or drama.
Complete the roll-out of new, high-status GCSEs in
creative subjects and ensure that the music GCSE,
AS and A level, to be introduced in 2016, are both
academically demanding and relevant to today’s
musical landscape.
Protect education budgets, including schools and 16-19
education in real terms, so that schools are not under
pressure to discontinue cultural activities.
Publish a progress report of Darren Henley’s Review of
Cultural Education, which we support.
Support the full implementation of Darren Henley’s
National Music Plan.
Maintain the Pupil Premium and evaluate the
ways in which it has raised standards by providing
extracurricular opportunities – for example, in music
or drama, or visits to cultural institutions – to children
who otherwise would not have received them.
Eradicate child illiteracy by 2025. We believe every child
should develop a love of books and reading.
Require every state-funded school to follow a minimum
curriculum entitlement, so that no school can simply drop
creative subjects like art, music or design technology.
#LDcreate2015
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Encourage institutions and businesses to collaborate
with schools to provide cultural education and offer
high-quality careers advice.
Ensure that high-quality apprenticeships are offered
in the creative and digital industries as part of our
strategy to double the number of businesses hiring
apprentices, and to extend these opportunities to
new sectors.
Enhance the coordination of action on skills by
merging the two skills councils, Creative & Cultural
Skills and Creative Skillset, into a single powerful and
effective body.

Ensure that
high-quality
apprenticeships
are offered in
the creative and
digital industries
as part of our
strategy to
double the
number of
businesses hiring
apprentices, and
to extend these
opportunities
to new sectors

Involve everyone
in creativity
Continue the work of the DCMS-led round table, which
aims to increase BAME and disability representation
in the creative industries.
Improve diversity in the creative industries by working
with the Apprenticeship Advisory Group to encourage
under-represented groups to apply, and ensure
that offering apprenticeship opportunities is a core
requirement of being a public service broadcaster.
Maintain free access to national museums
and galleries, while giving these institutions
more autonomy.
Implement the recommendations of the William
Sieghart Report on libraries.
Support local libraries and ensure that any libraries
under threat of closure are offered first for transfer to
the local community.

Encourage
institutions and
businesses to
collaborate with schools
to provide cultural
education and
offer high-quality
careers advice.

Bring control of public libraries into a single
Government department, including responsibility
for clarifying Government duties for maintenance
of a public library service.
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Continue to promote the value of live music in
small and public venues. The powers created by
the Anti-social Behaviour, Crime and Policing Act
include new dispersal powers that could be used
disproportionately and pre-emptively by local
authorities against legitimate live music and street
entertainers. We will ensure new guidance that
ensures that this is not the case. We will also promote
a new voluntary busking code as the way forward in
London boroughs and other cities across the UK.
Continue the work of Liberal Democrat Dan Rogerson,
Minister at Defra, to deliver new guidance on local
Government use of powers to control litter, to ensure
they are not used to impose disproportionate burdens
on the organisation and promotion of small-scale
cultural and community events.
Promote partnership between the arts, sport, health,
education and social services to ensure that these
activities continue to operate as a hub for community
activity. Creative and cultural activities have an
important role to play in supporting individual
wellbeing, in particular for mental health, as can be
seen through successes of music and drama therapies
in helping those with mental health problems.
Support research into social prescription schemes –
through which the NHS prescribes cultural activities
as a means of preventing mental health problems – and
produce best practice for commissioning boards that
wish to extend these schemes into their areas.
Promote teaching materials that help schools
meet their new responsibilities under the national
curriculum, to teach children about the safe and legal
use of the internet.
Enshrine the principle of ownership of personal data
in a Digital Bill of Rights. We will place companies
that operate online under a duty of care to children
and young people who use their services, expecting
them to provide age-appropriate policies, guidance
and support.

#LDcreate2015
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DINAH CAINE
CBE, Chief
Executive of
Creative Skillset
The Government, led by
the Business Secretary
working with the
Confederation of
British Industry, has
initiated a long-term
industrial strategy that
now commands crossparty support.
Industries, collaborating
together and working
with Government, are
taking joint responsibility
to drive growth in key
sectors of the economy,
with skills identified as
a key driver. The creative
industries is one of these
and is growing faster than
any other sector of the
economy. The industries’
key asset is the people
working in them. Their
creativity, skills and
talent are our capital.
That is why there is such
a strong focus on skills
and education in our
industries’ strategy,
Create UK.
What has been
groundbreaking and
so effective is that
the principle of joint
responsibility that
underpins the industrial
strategy has flowed
through to a coinvestment approach
that really meets the
industries’ skills needs
that drive business growth.
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Cooperate internationally
on key issues
Continue our commitment to the protection of heritage
across the world by ratifying the 1954 Hague Convention
on the Protection of Cultural Property in the Event of
Armed Conflict and its two protocols.
Work with other jurisdictions to simplify the process of
getting a performance visa and enable employment of
legitimate visiting performers and artists, as well as those
with key skills lacking in the UK workforce.
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Thank you
This document would not have been possible without the help,
cooperation and incredible hard work of many people.
We would like to thank The Advertising Agency, Arqiva and
The Alliance for Intellectual Property for so generously sponsoring
the round tables we have held over the past year. The Liberal
Democrat ministers and MPs and peers who chaired them; and
all of you in the cultural and creative world who attended them.
Thank you also to Rosy Cobb, Cathryn Evans, Jennifer Pattison,
and Anna Sharkey.
And finally, particular thanks to Special Advisers Matt Sanders and
Emily Walch, and to the inspiring and indefatigable Tilly McAuliffe,
co-owner of Think (www.thinkpublishing.co.uk), who has dragged
this document into physical being with the help of her very talented,
and very patient, team.
Jane Bonham-Carter

Have you
noticed that whenever
an important person visits
a school, they are shown
the wonderful pictures that
the children have drawn,
the children then sing,
perhaps the children dance?
Everyone is enthralled.
That’s the Power
of Creativity.
#LDcreate2015
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